LEAVE A LEGACY™ Activities - 2010
May is National LEAVE A LEGACY™ Month! Join us in celebrating the many LEAVE A LEGACY™ activities taking place this month across your communities! Although some activities take place throughout the year, majority of events and media campaigns take place specifically in May. 

Below is a list of activities spearheaded by our local LEAVE A LEGACY™ programs - all of which have been funded with grant money received from our National Development Sponsor, Great-West Life, London Life and Canada Life. 
Event and Activities
Quebec LEAVE A LEGACY™

LEAVE A LEGACY™ Québec campaigns all year round, however, in May they will run a three week provincial-wide radio campaign. Their 2010 Directory of Partners will also be distributed during the month of May. They also hope to be in 52 regional newspapers at the end of May. One print ad will appear in the French magazine le Bel Âge distributed to ever 135,000 seniors.

Ads are also planned for The Senior Times and Objectif Conseiller, a magazine dedicated to professional advisors.

Greater Toronto LEAVE A LEGACY™

The GTA LEAVE A LEGACY™ Committee will be hosting " Putting Passion into Action: Making your Charitable Giving a Reality" - a series of four information sessions at the Toronto Reference Library.  Each session will involve a panel of two professional advisors and will highlight topics to help educate the general public about the mechanics and benefits of making a planned gift to their favourite charities, including:

· You’re Worth More than You Realize: Why you should make a Will

M. Elena Hoffstein, Fasken Martineau

Keith Thomson, CFP, CIM, Stonegate Private Counsel 

· Charitable Giving: What is the right type of gift for you?

Malcolm D. Burrows, Head, Philanthropic Advisory Services, Scotiatrust

Anne L. Brayley, Vice President Professional Advisory Services, 

Toronto Community Foundation

· Maximize Your Gifts to Your Loved Ones.  

Jo-Anne Ryan, Vice President, Philanthropic Advisory Services, TD Waterhouse 

Jill H. McAlpine FCA, PricewaterhouseCoopers LLP

· Leaving a Legacy: Translating your Passion into Action
Rachel Blumenfeld, Partner, Miller Thomson LLP                                                    

Jeff Sniderman, MBA, CFP, TEP, EPC, CLU, CH.F.C., Estate Planning Specialist and Vice-President, CIBC Wood Gundy Financial Services Inc.

These sessions will be held once a month from July through October, and can accommodate 50 – 150 guests per session.

 
Prince Edward Island LEAVE A LEGACY™
The P.E. I. LEAVE A LEGACY™ Committee is planning to promote LEAVE A LEGACY™ awareness through a series of articles dedicated to telling a story about how planned giving can and will help a charity of choice in years to come. This feature will include the LEAVE A LEGACY™ logo, with heart warming stories of individuals who have made a difference and how the public can make a legacy gift as well. 

The Committee is also planning to organize a LEAVE A LEGACY™ recognition event; celebrating donors from each CAGP-ACPDP™ member organization who have made or intend to make a planned gift would be organized. These donors would be the stars of the event and would enable them to share what they’ve done and why. 
Each member organization would have the time to talk about the differences these gifts have already made, or will make in the future. Professional Advisors would also be invited as well as prospective donors. 

Approximately 75 people will be at this event. 
Greater Victoria LEAVE A LEGACY™
Beginning in fall 2009, the Greater Victoria LEAVE A LEGACY™ Committee organized six complimentary Planned Giving sessions through their local Library. These events included: 

· Building YOUR Legacy with a Charitable Giving Fund

· Planned Giving: Why & How to Make it Happen

· The How To & Why To of Estate Planning for You & YOUR Beneficiaries

· Tax Planning & YOUR Wishes: Make it Work for Everyone

· The Truth About Powers of Attorney & Representation;

· Agreements: Ensuring YOUR Wishes Come True, Legacy Giving: The Joys of Giving & Receiving

In addition, the Committee will also be creating advertising features/advertorials in the Times Colonist and/or Black Press. 

Central Vancouver Island (Nanaimo) LEAVE A LEGACY™ Committee

The Central Vancouver Island (Nanaimo) LEAVE A LEGACY™ Committee will run a 52 week long public transit advertisement on the side of a local bus. The bus will travel on different routes and at different times to ensure its maximum public reach. 

Based upon the Nanaimo population of 66,712 the transit ad will reach 96.12% of that population with exposures reaching over 1.2 million. 

Prince Albert LEAVE A LEGACY™ Committee

During the month of May, the Prince Albert LEAVE A LEGACY™ Committee will run a media campaign that covers local newspaper, radio and television. The Committee will continue their partnership with the local Chamber of Commerce and host a luncheon for their LEAVE A LEGACY™ partners to increase awareness of legacy giving in Prince Albert. 

The Committee also plans to continue the delivery of information packages to local financial advisor, lawyers, banks etc. about LEAVE A LEGACY™.
London and Region LEAVE A LEGACY™ Committee

The London and Region LEAVE A LEGACY™ Committee is airing a four (4) week radio advertising campaign (April 29-May 30) using the national LEAVE A LEGACY™ PSA. 

The Committee has also secured two (2) billboard locations – one for May, and one for June – featuring LEAVE A LEGACY™ and the National Development Sponsor. 

In addition, a 30-page supplement in the London Free Press and The Londoner will be published on Wednesday, May 5th, 2010 and a Donor Recognition luncheon will take place at the Windermere Manor on Friday, May 7, 2010. 

Temiskaming LEAVE A LEGACY™ Committee

The Temiskaming LEAVE A LEGACY™ Committee is planning to publish donor stories – one each Wednesday – for the month of May. The stories will tell the story about the donor and concentrate on the benefit to the charities and/or public. 
The Committee is organizing a Legacy Fair where local charities would have the opportunity to have a booth (free of charge) to showcase their purpose and activities. The Legacy Fair will host a brief presentation by two or more local donors. 
In addition, they would like to offer four free presentations on Wills, Power of Attorney’s, estate planning etc. to the general public. 
Southern Alberta LEAVE A LEGACY™ Committee

The Southern Alberta LEAVE A LEGACY™ Committee hosted their Spring Series Legacy Seminar on April 24, 2010. Their panel of local celebrity speakers included Pat Cochrane, Community Volunteer, Charitable Supporter, Trent Hamans, Vice President, TD Private Trust, Anthea Law Stevenson, Lawyer, Vogel & Company LLP

And Tammy Willerth, Accountant, Calgary Public Library Estate Series. 

Each panel member contributed their expertise and demonstrated the need for a Will, the complexities, tax issues, importance of legacy giving, etc. 

The Committee is also running a media campaign consisting of bus advertisements (four (4) week run), advertising six times in a monthly newsletter that reaches 30,000 seniors in Calgary (January – June), publish in the annual publications Planned Giving Guide and Law Matters, advertise with a directory listing in The Herald’s charity guide in honour of Philanthropy Day and advertise in community newsletters. 

Greater Vancouver LEAVE A LEGACY™ Committee

Greater Vancouver LEAVE A LEGACY™ will publish its 11th annual LEAVE A LEGACY™ Community Newspaper Supplement in November 2010 with distribution to 300,000 targeted households.

To highlight LEAVE A LEGACY™ Month in May, LEAVE A LEGACY( will be featured in a 4-page colour broadsheet in the Vancouver Sun.  The feature will include a listing of LEAVE A LEGACY partners, legacy articles from professional advisers, supporting advertising and ad to highlight the three Estate Planning Public Forums in May 2010.  The Forums take place May 12, 19 and 27 in West Vancouver, Surrey and Vancouver with different professional advisers on each panel at each venue.

In September, the CAGP-ACPDP™ Greater Vancouver RoundTable and its affiliated LEAVE A LEGACY( program will offer to its members, partners and charitable organizations a series of six lunchtime legacy workshops presented by Simon Trevelyan, a well-known Vancouver gift planner. 
Saskatchewan South (Regina) LEAVE A LEGACY™ Committee

The Saskatchewan South LEAVE A LEGACY™ Committee will focus public awareness activities throughout the month of May on outreach and broadcast media initatives.  On Sunday April 18, the committee attended a local tradeshow geared toward soon-to-be or retired individuals where they promoted the LEAVE A LEGACY™ and the upcoming activities for May.  

They will continue their promotions on bus boards and television PSA’s. For the first time, the North and South Saskatchewan committees have partnered to air an advertising Campaign on CBC from April 26 – May 31.  A 3-4 page special feature launching LEAVE A LEGACY™ month will be published in the local newspaper, the Leader-Post, on May 1. Committee members and partner volunteers will hand-out information at a local retail facility at their Community Kiosk on May 10 & 11.  Lastly, the Saskatchewan South Committee, in partnership with the Regina Public Library Theatre, will be showing a free screening of “The Ultimate Gift” on Wednesday May 12 that is open to the public. 

Manitoba LEAVE A LEGACY™ Committee

The Manitoba LEAVE A LEGACY™ Committee has purchase 1/8 page display ads in 48 community-based weekly newspapers located throughout Manitoba. This outreach would be reaching over 500,000 – half of which reside outside of Winnipeg. 

Nova Scotia LEAVE A LEGACY™ Committee

The Nova Scotia LEAVE A LEGACY™ Committee plans to continue with a media campaign which includes PSA air time on EastLink Cable, print advertisements in the Chronicle Herald (2:1), Cape Breton Post (2:1), Annapolis Valley newspapers (2:1) and South Shore newspapers (2:1), a new four-page feature published in the Chronicle Herald (Provincial Edition), advertising throughout the Province in several community publications, cable TV advertising, Radio PSA’s as well as updating the LEAVE A LEGACY Nova Scotia website. 

In addition, they will have 20 bus advertisements (tail) running for the month of May.

Saskatchewan North LEAVE A LEGACY™ Committee

The Saskatchewan North LEAVE A LEGACY™ Committee is hosting an educational event for the general public on May 5th, 2010.  The event will include information about LEAVE A LEGACY™ and its purpose as well as a screening of “The Ultimate Gift”. 

This event would be free of charge and include popcorn, a drink and licorice.  

Newfoundland LEAVE A LEGACY™ Committee 

The Newfoundland LEAVE A LEGACY™ Committee will be running a media campaign which will include daily 30 second PSA radio advertising (VOCM) during the Community Matters segment, quarterly newspaper print advertisements in The Telegram all during the month of May. 

The Committee will also hold semi-annual LEAVE A LEGACY™ Seminars and place a LEAVE A LEGACY™ advertisement in the semi-annual provincial publication of the Newfoundland Bar Association newsletters. This publication is distributed to more than 400 practising legal professionals. 

Windsor-Essex LEAVE A LEGACY™ Committee 

The Windsor-Essex LEAVE A LEGACY™ Committee will publish a 12-page tabloid insert in The Windsor Star on May 5, 2010 – the only daily newspaper in Windsor-Essex County. They will also distribute a 12-page insert to over 68,000 homes and distribution of 1500 12-page tabloids to charities and advisors, for a total of 68,500. 

A LEAVE A LEGACY™ luncheon with guest speaker Malcolm Burrows, which will be held on Wednesday May 19, 2010 at Ambassador Golf Club from 11:30 – 1:30 p.m. Malcolm is a philanthropic planner and advisor to private clients and leads Canada’s largest national private foundation business. He joined the Scotiabank Group® in 2004 after spending 13 years with three major Toronto charities. Malcolm will draw on his 20 years of experience as a charitable planner to share inspirational stories about donors and their legacies.

The Committee has also booked 6 billboards for the month of May and has a one-page advertorial in Windsor Life magazine. These initiatives are designed to help re-create a presence for LEAVE A LEGACY™ in Windsor-Essex. 

Niagara/Golden Horseshoe LEAVE A LEGACY™ Committee 

The Niagara Golden Horseshoe LEAVE A LEGACY™ Committee plans to promote the program and its' message through a variety of mediums to share the benefits of leaving a legacy within our communities:
The Niagara / St. Catharine’s Area as well as the Hamilton area are utilizing the local newspapers to develop a legacy supplement that will feature legacy information, local donor stories, partner listing and practical samples of planned gifts.  In addition, the Burlington area will be completing a advertisement with the local newspaper using the National media campaign that was purchased along with key local and partner information.  A variety of radio stations (including all Astral Media stations, Giant FM, The River and CHML Corus Radio Stations) will be airing the Public Service Announcement.  Local television stations (Cable 14, Cogeco Cable and CHCH TV) will be airing the Public Service announcement as well.  
In addition, the Niagara Golden Horseshoe recently went live with a Facebook Page for our local CAGP-ACPDP™ and LEAVE A LEGACY™ Programs as we try to utilize our social media better.  The Niagara Golden Horseshoe LEAVE A LEGACY™ Program is also partnering with the Niagara Community Foundation to host a 1/2 day conference for professional advisors to enhance the education, understanding and network between allies and charities/not for profit organizations.  The local RoundTable also plans to work over the summer months to develop a video that will be used by partners and the community as a whole to promote the benefits of planned giving.
Waterloo-Wellington LEAVE A LEGACY™ Committee 

The Waterloo-Wellington LEAVE A LEGACY™ Committee plans to introduce and promote LEAVE A LEGACY™ to two main constituencies; the community at large and professional advisors. They plan to create 75 binders containing LEAVE A LEGACY™ and CAGP-ACPDP™ information and distribute to members of the Estate Planning Council of Waterloo-Wellington. 

The Committee also plans to produce a LEAVE A LEGACY™ publication which will include donor stories, financial benefits of legacy giving, Vehicles for legacy giving and guidelines on choosing an investment advisor. This publication will be distributed through local and regional newspapers and all RoundTable members. 

